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Multicultural Young Adults &
Sustainability - US

“While sustainability is viewed as important by the
majority of multicultural young adults, it is not top
priority, playing second fiddle (or sixth fiddle) to more
pressing concerns, such as personal health and finance.
Entities looking to boost sustainability efforts must lean
into the personal benefit to be had from ...

Hispanics and Media
Consumption - US

“Hispanics are avid fans of most types of media.
However, sub-segments of this rich and diverse group
engage with media in different ways, making it essential
to dig deeper. Targeting media buys based on the usage
patterns for specific audiences is critical, as is creating
content in a mix of ...

Black Consumers and Health - US

“Finding balance in life to maintain your health can
come with many sacrifices: deciding whether to focus on
mental or physical health, what to eat, drink, and how to
manage a work-life balance. For most Black consumers,
straddling that line is where most seem to be as they
consider their ...

Black Consumers and Media
Consumption - US

"Black consumers are consuming media from multiple
sources. While video and audio media are in higher
demand, print and digital media is still relevant to the
total population and more relevant to specific groups
like young Millennial Black women and fathers. Like
many consumers, the world around them has
transformed ...
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