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Car Purchasing Process - China

“Despite encouraging signs for 2013, in terms of new car
sales growth, difficulties such as high inventory levels
still persist, and the China car market is still facing a
very complex developing environment. That said, China
remains one of the most exciting car markets in terms of
volume growth, which ...
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Footwear Retailing - China

“The increasingly competitive footwear retail market in
China means retailers need to adapt quickly to
diversifying consumer footwear needs. As retailers
expand their coverage across more of China and into
more lower tier cities, where average store turnover
tends to be lower, they must focus on raising frequency
of shopping ...
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Supermarkets and Hypermarkets
- China

“In order to remain competitive, supermarket and
hypermarket chains are developing new store formats to
suit differing local market needs, and are adapting their
product and service offerings to differentiate themselves
from their competitors.”

Beauty Retailers - China

“Growth in beauty retailer sales is being driven mainly
by people’s growing demand for beauty cosmetics and
increasing consumer spending power. The rapid growth
of the Chinese middle class has driven growth of the
cosmetics retail market. Urbanisation, a prosperous
commercial real estate industry, market segmentation
and multi-channel growth models ...
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Online Retailing - China

“Online retailing has recently become the fastest
growing channel within the retail market in China.
Because it is growing so fast, with so many new entrants
coming into the market all the time, it is still in a highly
dynamic stage of development and will continue to see a
great ...
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Car Retailing - China

"The automotive industry is one of the pillar industries
of the national economy, and plays a pivotal role in
China's economic development. However, with the
withdrawal of an auto consumption stimulus plan and
slow growth in total car sales for two consecutive years,
is the automobile market’s golden age ...
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Department Stores - China

“Department stores in China have not only survived
within the context of the country’s recent rapid
economic development, but many have flourished,
including several department store chains. Yet the
market space they fill increasingly has to compete with
other retail formats, such as specialist chains,
hypermarkets and supermarkets, and growing ...
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