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September 2018

Baby Personal Care - China

“The increasing baby population and more frequent
usage will fuel the market growth. However, lack of
consumer education and brand differentiation leads to
consumer confusion. Babies’ feelings and skin issues
matter most to parents, and proving safety is always the
priority for brands.”

— Vicky Zhou, Research Analyst
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Women's Beauty and Grooming
Routines - China

“Chinese women are increasingly willing to invest in
facial skincare, leading them to switch to higher-priced
brands and adopt more steps into their routines,
especially previously niche categories. The next steps
could be expanding more segmented skincare products
depending on the season, skin conditions, or used in the
daytime and ...
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Men’s Beauty and Grooming
Routines - China

"The men’s facial skincare market achieved stable year-
on-year value growth as the importance of appearance
maintenance is widely acknowledged among men. But
given men’s overall low usage frequency and simple
routines, brands need to make more efforts to help men
establish regular skincare routines and drive usage
frequency of core ...
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