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Milk and Dairy Beverages - China

"White liquid as a whole had the best performance this
year. But ambient plain milk needs to be conscious
about pricing and pay more attention to taste, while
chilled plain milk can leverage more dimensions to
deliver the concept of freshness. White powder is
leveraging the growing silver economy and ...
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Packaged Bakery Foods - China

"The packaged bakery foods category is expected to
maintain steady growth in coming years. Driven by the
continuous pursuit of healthiness, precision packaged
bakery products targeting different demographic
segments have the potential to grow, especially older
generations, following the rise of the 'silver economy'. In
addition, as traditional pastries keep ...
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Consumer Snacking Trends -
China

“The snack market is expected to continue its growth
momentum after the pandemic, largely driven by
consumers’ habitual snacking and the pursuit of healthy
and quality products. Given an increasing level of
market specialisation and consumers’ mixed views
towards healthy snacking, brands are recommended to
leverage innovative flavours through free ...
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Festive Foods - China

“Due to COVID-19, traffic restrictions undermine family
reunions and unveil booming me-time scenarios,
resulting in increasing spending on Western festivals
especially Christmas and Halloween featured with
hedonic atmosphere and demand on better-for-you
traditional festivals foods. Meanwhile, other long
holiday festivals, namely the Moon Festival has seen
opportunities in growing consumer ...

Purchasing Food and Drink for
Children - China

“The release of the first children snack standard has set
the standard bar high for children food and drink
products, coupled with recent education reformation
towards promoting children’s holistic wellbeing, this
market is being increasingly valued by capitals and
enterprises. Facing scrutiny by ever knowledgeable and
health driven parents, opportunities ...
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