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Quick Service Restaurants - China

“The industry of quick service restaurants is expected to
keep growing with even fiercer competition. Full service
restaurants and street booths are additional competitors
for businesses. Brands must maintain their competitive
edge in convenience, keep an eye out for chances to
extend and premiumise their offerings, and secure the
mindshare ...
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Menu Insights - Tea Houses -
China

“We still see fast growth in tea houses, however, brands
should start to pursue consumer loyalty rather than
rapid growth. Brand value can be better delivered by
incorporating traditional and local touches.
Differentiation can be established through different tea
bases and milk bases. At the same time, self-expressive
elements are ...
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Bakery Houses - China

“The purchase channels for bakery products are being
diversified which challenges the share of bakery houses,
with threats brought by coffee and tea houses crossing
the boundary. Therefore more drink options could be
offered in offline outlets to blur the line and win back
consumers’ visitation. Meanwhile, Western-style store
could ...
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