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Consumers and the Economic
Outlook: Quarterly Update - UK

"Mintel's key measures of consumer confidence show
that people are still wary. Although the improvements in
sentiment that accompanied the end of the income
squeeze have been sustained, 2015 has been a year of
consolidation, rather than one of soaring consumer
spirits. Earlier in the year, the election added ...

Consumers and General
Insurance - UK

“Intense price pressure has caused the general insurance
market to shrink and the aggressive price competition
facilitated by price comparison sites shows no signs of
letting up. The market is reaching a crucial juncture in
how it manages value-seeking customers, as continuing
to drop prices could have serious consequences for ...
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