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“In the future, bottled water companies that are able to
do so need to look at entering the high-end market and
finding their own water sources or acquiring small
businesses with their own high-quality water source.
Activity in this segment has been low-key and quiet to
date, but as can ...
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Ingredient Trends - China

“Due to the vast geographical area of China, food and
beverage products have regional differences in raw
ingredients, flavours and cooking methods, resulting in
noticeably different local food cultures. With local
flavours remaining popular among consumers,
awareness of and the ability to adapt to local tastes
remain important for food ...

Plant Protein Drinks - China

“Since its economic reform 30 years ago, China has
enjoyed decades of extraordinary growth with
urbanisation growing at a pace faster than most of the
other developing economies in Asia. As income levels
and spending power continue to improve, China's
beverage market, which includes any forms of liquid
drinks ...
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