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European Retail Handbook -
Europe

This is the 15th edition of the European Retail
Handbook. Like its predecessors, it is designed as an
affordable, practical and manageable reference work,
unparalleled in the breadth, depth and quality of its
coverage. This year, we have expanded coverage to
include 36 markets, with the recent additions of ...

August 2011

Luxury Goods Retailing -
International

“We are on the cusp — in two respects. Longer term
trends herald the usurpation by Asia of Europe as the
largest luxury goods market by revenues. More
immediately, and worryingly, financial crises in Europe
and the US threaten a stalling of the global economic
recovery and will certainly have ...

July 2011

Retailing in Emerging Markets -
Europe

For the 2011 edition of the Retailing in Emerging
Markets report we have added a number of new markets
to extend our coverage. As a result this year’s edition
includes coverage of 15 European markets in Central
and Eastern Europe, plus Turkey. The new markets
covered in this edition are ...

reports.mintel.com



