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咖啡店咖啡店 - China

“尽管部分消费者转向在家饮用更方便且优质的咖啡，如
在家饮用的挂耳式咖啡和快餐店的现磨咖啡，但消费者在
咖啡店内的消费呈稳步增长趋势。咖啡店可考虑丰富食物
和酒精饮料选择，吸引更多消费者并扩大光顾场合。”

– 陈杨之，研究分析师陈杨之，研究分析师

Coffee Houses - China

"Consumer spending at coffee houses is in a steady
growth although some consumers may be switching to
quality yet more convenient and value-for-money
options such as in-home drip bag coffee and freshly
brewed coffee from fast food restaurants. Coffee houses
may consider offering more food and alcoholic drinks to
attract ...

快餐快餐 - China

“由于外卖送餐服务已经改变了便利性的意涵，因此快餐
品牌需在快速出餐或便利的地理位置之外打造其他竞争优
势。无论是食物、店面设计，还是点餐和支付流程，高端
化都是目前快餐行业的关键词。使用高质量食材是消费者
最乐见的改变。”

– 陈杨之，研究分析师陈杨之，研究分析师

Fast Food - China

“As food delivery has changed what convenience means,
fast food brands need to establish other competitiveness
than speedy services or convenient locations.
Premiumisation is now the key word in the industry,
whether in terms of food offerings, store designs or
ordering and payment process. In particular, high
quality ingredients are ...

Foodservice -
China
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