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Home Retailing - China

“The home retailing market experienced decent growth
of 9.4% in 2021, driven by consumers’ pursuit of high-
quality home products to elevate their home ambience.
However, the resurgence of COVID-19 in early 2022 has
impacted the growing momentum, and the uncertainty
and insecurity has led consumers to desire comfort and

Attitudes towards Home Living -
China

“It is important for home brands to strike a balance
between quality, design and value to win in a very
fragmented market. At the same time, they need to be
more vocal in promoting themselves as design or
lifestyle trendsetters, as in the fashion or beauty
industry.
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