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Kitchens and Kitchen Furniture -
UK

“To succeed in tomorrow’s tough trading environment,
kitchen retailers will need to continue to invest in
showroom displays in order to keep ahead of the
competition. Retailers will increasingly recognise the
importance of a great showroom environment to give
people ideas about how to create an attractive and
practical kitchen ...

August 2014

Bathrooms and Bathroom
Accessories - UK

“To succeed in tomorrow’s tough trading environment,
bathroom retailers will need to work harder and
smarter, investing and innovating in order to keep
ahead of the competition. Showrooms need to be
inspiring, giving people ideas about how to create an
attractive and practical bathroom.”
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Garden Products Retailing - UK Consumers and The Economic
Outlook - Quarterly Update - UK
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