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Kitchens and Kitchen Furniture -
UK

“To succeed in tomorrow’s tough trading environment,
kitchen retailers will need to continue to invest in
showroom displays in order to keep ahead of the
competition. Retailers will increasingly recognise the
importance of a great showroom environment to give
people ideas about how to create an attractive and
practical kitchen ...

Bathrooms and Bathroom
Accessories - UK

“To succeed in tomorrow’s tough trading environment,
bathroom retailers will need to work harder and
smarter, investing and innovating in order to keep
ahead of the competition. Showrooms need to be
inspiring, giving people ideas about how to create an
attractive and practical bathroom.”

Garden Products Retailing - UK

“Garden centres have developed robust strategies for
compensating for the risks associated with peaks and
troughs in demand caused by variable weather. We are
seeing far more major garden centres investing in refits
and extensions. More space in garden centres is
sheltered from the weather, including areas where
plants are ...

Consumers and The Economic
Outlook - Quarterly Update - UK

“Although people are still more confident than they were
in 2013, Mintel’s data suggests that they’re not entirely
convinced by the economic revival. Across all three key
measures (current situation, impact of the slowdown
and how they expect their finances to fare over the next
year), sentiment was slightly more ...
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