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July 2023

Digitalisation in Luxury - China

“Consumers crave luxurious experiences while
maintaining interest in main luxury categories. Luxury
brands can leverage consumers’ usage habits across
different online platforms to capture their attention and
convert it into a purchase. Comprehensive shopping
websites, Douyin and Xiaohongshu can then be powerful
tools for luxury brands. In addition to judiciously ...
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Lifestyles of Luxury Car Owners -
China

“The luxury car market has ended years of rapid growth
and begun to slow down. New luxury brands such as
Tesla have become the main growth driver in the luxury
car market, which also means that the position of
traditional luxury brands is further challenged.
Compared with the past, luxury ...
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