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Chocolate Confectionery - China

“Geographical expansion will be the big issue for foreign
companies to achieve sales growth. The lessons from
Hershey’s acquisition of Shanghai Golden Monkey will
lead foreign players to be cautious when acquiring
Chinese companies for their local distribution power.
Enhancing the health image of chocolate is critical for
the category’s ...
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Ready Meals - China

“Convenience and fast to serve are the most common
features in the ready meals category, but in fact ‘taste’ is
considered as the most important purchase decision
factor. Besides the taste, consumers’ interest in
‘additive-free’ products has grown and the claim is likely
to become a new norm in the ...
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