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Planned At-home Events - US

Considering that more than six in 10 respondents to
Mintel’s survey say they’ve planned and hosted at least
one winter holiday dinner at their home within the past
three years, and more than half have hosted an adult
event (eg, a dinner party or adult birthday party), are
indicators that ...

Hunting and Fishing Equipment -
US

Despite slow growth in the overall U.S. economy, the
hunting and fishing equipment market is a nearly $6
billion market that has grown by 22% between 2006 and
2010.

The Photography Consumer - US

This report covers the use of dedicated cameras,
camcorders and digital frames, as well as the use of
smartphones and tablets for taking photos. Coverage
includes a comparison of photo and video usage in
multi-function devices versus dedicated devices. The
role of video features on digital still cameras is also ...

Cruises - US

Many companies operating in the leisure travel industry,
including cruise lines, struggled during the recession as
Americans cut back on leisure spending due to high
unemployment, declining median household incomes,
and a lack of confidence in their future economic
prospects. During this time, cruise lines deeply
discounted their base fares ...

Leisure and
Entertainment -
USA
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