
January 2014

December 2013

November 2013

酱料和调味料酱料和调味料 - China

中国酱料和调味料市场增长强劲但依然分散，各品牌都在
努力从市场中脱颖而出。为此，品牌需要达到基本标准，
特别是提供健康和安全的产品。为了让消费者对食品安全
放心，公司需要尽可能多地提供相关成分、生产安全和健
康信息。它们可以通过在包装上清晰标注这些信息，以及
利用社交媒体和品牌官网来传播该类信息以达到此目的。

酸奶酸奶 - China

过去五年内，中国的酸奶市场发展迅猛，并有望在未来继
续保持这一发展势头。目前，中国人均酸奶产品消费水平
较低，但随着中国消费者收入不断增长并且日益重视食品
安全和健康饮食，该市场在未来仍有相当大的增长空间。
此外，现代便利店的扩张以及常温酸奶的流行也为市场发
展提供了机遇，使其能够销售至更广泛的地理区域。

Sauces and Seasonings - China

“In order to differentiate themselves, brands need to
meet key basic criteria, especially providing healthy and
safe products. To meet consumer demands for safety
assurance, companies need to provide as much
information as they can about ingredients and
manufacturing safety and healthiness. There are also
opportunities for manufacturers of sauces ...

Yogurt - China

“The China yoghurt market has been growing rapidly
over the past five years and this trend is expected to
continue. There is still a considerable amount of room
for development, with future growth supported by rising
incomes, and the growing emphasis that Chinese
consumers place on food safety and a ...

Food - China
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