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饼干饼干 - China

“饼干食用便捷、适合充饥的特色使其在早餐场合别具竞
争力。早餐饼干品牌应该关注美味和营养。消费者喜爱有
夹心/涂层以及添加谷物/坚果颗粒的早餐饼干。主打零食
类饼干的品牌可以敢于尝试口味、颜色和形状创新。搭配
食用的方式能够为消费者带来风味融合的体验，进而克服
饼干口感过干的问题。”

Biscuits, Cookies and Crackers -
China

“Their convenience and filling nature enable biscuits to
be competitive within the breakfast occasion. Breakfast
biscuits should focus on taste and nutritional richness.
Consumers are drawn to breakfast biscuits with
coatings/fillings and nuts/fruits bits. Snack-like biscuits
could take bold steps in flavour, colour and shape
innovation.”

咸味零食咸味零食 - China

“消费者在选购咸味零食时，口味是最重要的吸引点。厂
商应加大投资生产口味更丰富的零食产品。同时，产品形
式和包装方面的锐意创新也值得厂商斥资进行研发，这种
创新尤其有助于吸引年轻消费者和与进口零食相抗衡。品
牌还可以借鉴线上零食品牌的成功经验，并采取创新性品
牌战略来保持竞争力。”

面条面条 - China

“方便面市场预计将在未来五年基本持平，在消费者健康
意识增强的情况下出现小幅下滑。为了推动增长，品牌需
要瞄准核心用户群（20多岁的消费者），各尽其能迎合
消费者的饮食偏好（如为零食场合提供更多的小包装方便
面，推出原料更好更考究的方便面）。同时，区域差异也
是品牌在全国各地推广不同的面条产品时应该予以重视的
关键因素。”

– 李宇静，高级研究分析师李宇静，高级研究分析师

Salty Snacks - China

“Flavour is the most important point of attraction when
people choose salty snacks. Manufacturers should invest
in wider array of flavour horizons. Meanwhile, bold
innovation in product format and packaging are also
worth investing in developing, especially for the purpose
of pitching young people and competing with imported
snacks. Brands ...

Food - China
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Noodles - China

"The instant noodle market is forecast to stay flat over
the next five years – declining a little due to
consumers' increasing health consciousness. In order to
drive business growth in the future, brands need to
target the core users (people in their 20s) and take
action to meet consumers' evolving eating ...

Food - China
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