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Consumers and the Economic
Outlook: Quarterly Update - UK

“For the UK, the EU referendum is one of the defining
moments of the 21st Century so far, with long-term
implications that will rival events as seismic as the
financial crisis. The truth is, though, that this early in
the process there has been little direct impact on most
people’s ...

Credit Cards - UK

“Consumers are price sensitive when it comes to credit
cards, attracted by the best reward schemes and longer
interest-free periods. However, cards that offer longer-
term value are more likely to guarantee customer
loyalty. Mintel’s consumer research shows that two in
five consumers think that the interest rate is the most ...

Current Accounts - UK

“CASS switching levels reached a peak high in March
2016, indicating that competition in the current account
market has improved. The growth in the proportion of
new reward account openings in recent years shows that
people now want more from a current account. The
appetite for this type of account ...
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