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Foodservice in Retail - US

"Retailers are building out their prepared food programs
to be more sophisticated and take direct aim at
restaurants, as well as other retailers. They are
differentiating with more on-site restaurants, which can
range from a well-known quick-service chain to a fast
casual restaurant helmed by a celebrity chef. And while
...

Dining Out in 2019 - US

"The restaurant industry is expected to maintain strong
growth in 2019 thanks to positive economic conditions
and increased incremental sales across segments fueled
by a demand for off-premise dining. Dining out is a
favorite activity for Americans and personal as diners
have an increasing desire to form a connection with ...

Foodservice Online Ordering and
Delivery - US

"Restaurant delivery and carry out continue to be a
bright spot for the foodservice industry with use being
driven by consumers across generations looking for
convenience and younger consumers looking to relax at
home. The majority of consumers still prefer to order
directly from restaurants, but interest in third party ...

Dining Out Dayparts - US

"Restaurants are facing increased daypart competition
from retailers as well as a decline in traffic overall, but
particularly for the three traditional dayparts. To
combat growing threats, foodservice operators will need
to leverage more on-demand dining and nontraditional
dayparts, and target young people, who are the biggest
consumers of both ...

Flavor Innovation on the Menu -
US

"American diners now have access to an expansive range
of flavors, dishes, and cuisines, reflective of the diverse
and highly competitive foodservice market. However,
while the most adventurous embrace innovative, trendy,
and international flavors, the majority still tend to stick
with familiar fare, at least most of the time. Opportunity
...

Consumers and the Economic
Outlook - US

"The economy continues its slow and steady recovery,
though economists are hesitant to say that it has
officially recovered. While some consumers may be
watching economic indicators, many are not, and even
those who are may not see the direct effects on their
daily lives. Overall, if consumers were already ...

Restaurant Decision Making
Process - US

"Restaurant industry sales are expected to grow in
coming years as positive economic conditions spur
increased consumer spending on AFH (away from
home) dining. However, with consumers having more
choices of where to dine, restaurants must emphasize
convenience to capture dining dollars. In addition,
operators must offer more than quality ...
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Restaurant Breakfast and Brunch
Trends - US

"Breakfast habits are shifting to fit consumers’ busy
schedules and include more snacking, less traditional
breakfast foods, and eating on-the-go during the
morning hours. Operators should stress the productivity
and health benefits of breakfast to appeal to the growing
number of young consumers less likely to prioritize the
morning meal ...

Sandwiches, Subs and Wraps - US

"The sandwich, sub, and wrap market has continued to
engage consumers with premium, innovative, and tasty
fare. Many fast casual sandwich stores and fast food
chains are expanding units and growing sales. However,
the category is crowded, with grocery stores,
convenience stores, and coffee shops creating a complex,
competitive landscape ...

Consumers and the Economic
Outlook - US

"Consumers remain confident in their financial health
and anticipate little change in the coming year, resulting
in stable patterns of financial opinions and behaviors.
Consumers hope to save for the future while also
maintaining spending levels that accommodate their
current lifestyle. This Report looks at the role credit
score plays ...

Coffee and Tea on Premise - US

"The foodservice coffee market is highly competitive and
many large coffee brands are starting to experience a
slowdown in sales due to saturation. However, the
incidence of consumers buying coffee away from home
has grown, with increased consumption coming from
new drink trial. The future of the foodservice market will
...

Social Media in Foodservice - US

"More than half of consumers have seen restaurant
content on social media in the past year, reflecting the
impact social media has in the foodservice space. Social
media experiences in restaurants generally drive a
positive association among consumers and create
memorable moments, but social media isn’t a one-size-
fits-all strategy. Every ...
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Quick Service Restaurants - US

"The QSR market is thriving thanks to QSR brands
making changes consumers want while still staying true
to its brand identity. Value remains a major focus within
the QSR market, and most chains are focusing heavily
on their low-price options, with many also developing a
few premium options in order ...

Consumers and the Economic
Outlook - US

"The US economy weathered the political tumult of 2017
with surprising vigor, as most major economic
indicators fared increasingly better throughout the year.
The nation’s GDP (gross domestic product) has been on
the rise for 17 consecutive quarters, and consumer
confidence has been marching forward at record levels,
while unemployment ...

On-premise Alcohol Trends - US

Sales of alcohol on-premise are rising year-over-year
thanks to consumers’ interest in premium alcoholic
beverages. While the market is growing, competition
among bars/restaurants has never been stronger.
Foodservice establishments must contend with
consumers’ preference for drinking at home and must
prepare for the next generation of on-premise
consumers. Establishments ...

Burger Trends - US

Burgers are menu and consumer favorites and
competition emerges from all angles; both burger-
specific operators and restaurants that menu them are
using more than price promotions to capture more
burger business. Consumers indicate a willingness to
pay more for burgers made with premium ingredients as
operators increasingly innovate with crowd-pleasing ...

Convenience Store Foodservice -
US

Total c-store (convenience store) foodservice sales
reached an estimated $38 billion in 2017; while
foodservice sales will grow, Mintel forecasts growth will
occur at a slower rate relative to previous years. C-stores
tend to have a loyal consumer base that drives most
foodservice purchases. Though these consumers are
important, operators ...

Healthy Dining Trends - US

"Consumers are no longer satisfied by the basics when it
comes to ordering a healthy dish at a restaurant; unique,
flavor-driven dishes are becoming the norm.
Highlighting ingredient quality gives even indulgent
dishes, like pizza and burgers, a halo of health. Younger
consumers are being impacted by this trend and ...

Fast Casual Restaurants - US Full Service Restaurants - US
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Even as things change, they still remain the same. The
concept of quality food at an affordable price that
launched the fast casual segment has remained a key
association. However, as dining habits shift and the
landscape gets more competitive, fast casuals look
beyond what worked in the past and ...

"FSRs (full service restaurants) continue to experience
sales growth and set the trends that influence the entire
restaurant industry as well as retail food. However,
while the market as a whole is growing, many individual
FSRs, especially mainstream casual dining chains, are
facing sales losses. Market saturation and changes in ...

Consumers and the Economic
Outlook - US

"Economic improvement continued at a relatively steady
clip as a new presidential administration took office at
the beginning of the year. While there have been natural
catastrophes and tragedies throughout the US, the
economy has generally remained stable and any expert
predictions continue to be optimistic."

- Jennifer White Boehm, Associate ...

International Food Trends - US

"International cuisines, flavors, and ingredients
continue to be an area of opportunity in both
foodservice and retail. Young consumers in particular
represent a key opportunity as they show high interest
in international foods but lack the skills required to
actually cook international cuisine at home. While many
consumers still prefer ...

Seasonal Dining Trends - US

Seasonal menu items are associated with a positive,
treat-based sentiment, which makes them a key focus
for foodservice operators. However, with retail
maintaining an edge when it comes to seasonal
purchases across a variety of categories, foodservice
operators need to understand the preferences and
demographics of seasonal consumers, while also ...
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