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American Families and Dining
Out - US

“Today’s families seek a more casual dining experience
than they have in the past. The stresses of the recession
have made families more price conscious, and they also
want dining experiences that are comfortable. Because
of the proliferation of options around foodservice
ordering methods (to go, carry-out, drive-thru, and
delivery ...

On-premise Alcohol Consumption
Trends - US

“When it comes to on-premise alcohol trends, the
recessionary spending habits of consumers are
continuing. These consumers are being deterred from
purchase due to price, health, and fear of public
intoxication. To draw out these consumers, operators
must create the right balance of offerings that meet the
specific needs of ...

College and University
Foodservice - US

“Successful university dining services of tomorrow will
keep abreast of students’ opinions in terms of foods/
flavors as well as the direction of their interest in issues
like health and sustainability. They will engage students
with the use of events and technology and use every
opportunity to prove to students ...

Breakfast Restaurant Trends - US

“There exists great potential for restaurants to ramp up
sales during the weekday morning daypart, by
understanding consumer needs and adapting their
offerings. This means everything from menuing a good
selection of both food and drink items to increasing
service speeds and efficiencies and creating healthful
and portable meal options ...

Dining Out: A 2013 Look Ahead -
US

“Successful restaurants of tomorrow will evaluate
current issues and events to see how they can grow with
the culture, starting with taking some responsibility for
consumers’ health. Successful restaurants’ menus will
make room for diet sensitivities and present food that is
as authentic and unprocessed as possible. They will be ...

Foodservice -
USA
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