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Dishwashing Products - UK

"The dishwashing category is in decline, with value sales
impacted by the increasing influence of discounters and
discount grocers, larger economy packs and the
continuing development of all-in-one detergents. True
innovation has continued to slow, suggesting that there
is space for brands to reignite the category through
development of brand ...

Consumers and the Economic
Outlook: Quarterly Update - UK

“Mintel’s consumer confidence data shows that the
economy only has, at best, an indirect impact on
sentiment. When the UK economy was outperforming
most of its peers, many people were still pretty wary.
However, in 2016 sentiment has continued to trend
upwards, despite disappointing growth in the economy
as a ...

Toilet Cleaning, Bleaches and
Disinfectants - UK

“The continued shift towards multipurpose cleaning
products and low-cost bleach is affecting value sales in
the toilet cleaning, bleaches and disinfectants category
as consumers look to save money and space in the home.
To combat this, branded bleaches and specialist toilet
care brands must rethink how they can increase the ...
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UK
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