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LSR: Coffee Houses and Donut
Shops - US

“Coffee house and donut shop consumers say they are
worried about the lack of healthy options and the high
caffeine content of their beverages. Operators can do a
better job of providing a wider variety of foods that their
consumers define as healthy and offering beverages with
different levels of ...

Pizza Restaurants - US

“With the popularity of pizza, the sky is the limit on how
operators can keep their offerings interesting and
relevant for customers. However, restaurants will need
to keep in mind that traditional views of convenience
and customization have changed, and instead, there has
been a shift toward personalizing pies for ...

Ethnic Trends in Restaurants - US

“The ethnic foods operator is caught between trying to
offer authentically ethnic foods while catering to an
audience that wants to exert control over every aspect of
their dining experience. Consumers indicate they are
looking for new food experiences, but are anxious about
not knowing enough about a menu item’s ...

LSR: Sandwiches, Subs and
Wraps Concepts - US

“The issues that sandwich, sub, and wrap concepts face
stem from the versatility of the product itself. While
consumers are clearly more than willing to go to a
sandwich shop to eat, they can easily make a sandwich
at home, go to a burger place, or skip out on the ...

Foodservice -
USA
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