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Beauty Retailing - China

“The China beauty retailing market is evolving fast with
both supply and demand side driven by the online-to-
offline movement.
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Nappies and Baby Wipes - China

“When it comes to baby care-related matters, safety
remains the top concern for mothers. Seemingly a
simple formula, brands are making extra efforts to
optimise purity and natural-focus in product ingredients
and scents as a way to rebuild consumer confidence. As
opposed to added benefits such as nourishing skin
provided ...

Hair Beauty Products - Styling
and Colourants - China

“Brands need to continue product and packaging
innovations to create new consumption occasions. This
not only means hair beauty products for special
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occasions such as weddings, cocktail parties, dates
— B, SRR AT nights out, but also increasing usage frequency through
anytime application and re-application during the day.”
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