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Luxury Travel - US

“The general market consumer has been an increasingly
important participant in the luxury travel market for the
last several years. They have become even more visible
as the COVID-19 pandemic has kept much of the
traditional luxury travel demographic in their homes. In
discovering how the expectations of the general ...
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Outdoor Vacation Activities - US

“Even as it limited many areas of the overall travel
industry, the COVID-19 pandemic hasn’t dampened
travelers’ desire to explore the outdoors on vacation.
The market has a challenge in appealing to a spectrum
of travelers, from casual summer hikers to serious ski
bums, but therein also lies a lot ...
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Consumers and the Economic
Outlook - US

“Despite COVID-19 putting a dent in consumers’
finances and morale, many still remain hopeful on their
financial situation going forward. A recovering US
economy, rallied by the availability of a vaccine, has
instilled optimism in many consumers during
tumultuous times. In spite of that, how well this
recovery can be ...
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