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Consumers and the Economic
Outlook - Quarterly Update - UK

“The increase in confidence that we discussed in
Consumers and the Economic Outlook – UK – March
2018 clearly wasn’t a one-off. Our confidence data has
been running for almost a decade now, and people’s
assessments, both of their current financial situation
and how they expect their finances to shape ...

Personalisation in Beauty - UK

“The concept of personalisation in beauty is far from
saturation. With consumers often unsure of their
requirements, brands can be a source of inspiration or
offer suggestions and assistance via their customisation
options. Many demographics remain underserved by
personalisation services, as well as those who require
more tailored ingredients. However ...

Colour Cosmetics - UK

“The colour cosmetics category continued to show
strong sales performance in 2017, with the mass-market
and prestige sectors both faring well. Women’s buying
behaviours show an increase in the purchase of lip gloss
and liquid foundations, driven by NPD and beauty
trends. With high interest in technology aiding the
shopping ...

Hair Colourants - UK

“The future growth of the colourants market may be
limited as the relevance of the market changes. Rather
than appealing to older consumers through
affordability, appealing to younger consumers is
increasingly important. Providing accompanying
haircare and gradual or personalised colour solutions
are key to brand success, as well as embracing ...

Hand, Body and Footcare - UK

“The hand, body and footcare category showed modest
growth in value in 2017, with the value of the premium
segment growing at a greater rate than mass-market.
Whilst the majority of people show an understanding of
body skin being as important as facial skin, consumers
are blurring the boundaries when ...

Beauty and
Personal Care -
UK
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