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Living Online - China

“Smart home device market is yet to be developed in
China as the penetration of most smart home devices is
still quite low. Apart from heavy subsidy, online service
platforms/providers need to find other ways to enhance
and improve their consumer loyalty. When launching
online advertisements, companies and brands ...

Wearable Technology - China

“Health monitoring is the major appeal of smart
wristbands and smartwatches, and family-related
features show potential to attract purchase. Brands
should offer unique functions and entry-level products
to motivate purchase. VR/AR technology can be an
effective marketing communication channel to draw
consumers’ attention.”
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Mobile Device Apps - China

“Apps should be adapted to more devices besides
smartphones and tablets. For in-app advertisements,
native advertising that fits both the device and
consumers’ habits when using apps can enhance
efficiency. Consumers do look for various functions on
apps, and integrating mobile apps allow consumers to
have easy access to niche ...
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