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Attitudes Towards Prestige BPC
Products - China

"Ultra safety is the foremost value of prestige skincare
brands, which must safeguard the on-going
advancement of efficacies. Domestic prestige brands can
leverage the locality (eg ingredients, concepts, visuals,
well-being programs) to compete with established
foreign players, focusing on promoting brand awareness
and consolidating product efficacies."
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Facial Masks - China

“To trigger trials for facial masks, brands need to deliver
a good story around the skin sensation of their products,
either by leveraging product texture and sheet materials
or by developing innovative product formats. Moreover,
sensitive skin consumers demonstrate great potential in
the facial mask category. Brands must consider their ...
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Attitudes Towards Skin Tone
Management Products - China

“Despite tightened regulation of whitening efficacy
claims, skin tone management will still be an extremely
important functional pillar among all, given consumers’
strong need and diverse ways of problem-solving. On
the other hand, as competition around ingredients and
efficacies intensifies in the facial skincare sector, brands
will need to seek ...
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Age Management Products - China

“Consumers are adopting a variety of solutions to deal
with ageing, but facial skincare products remain the
most mainstream cure without much cannibalisation
from the usage of beauty devices and beauty
supplements. Still, upgrading on effective and non-
irritating ingredients to cater to different skin conditions
and innovations on product format ...
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