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The Future of Quick Service
Restaurants: Inc Impact of
COVID-19 - UK

“As most QSR operators are forced to streamline their
business in response to COVID-19, menu innovation
needs to focus on healthful choices as well as broadening
consumers’ at-home experiences. These include diet-
specific meals as well as meal kits featuring fast food
recipes.”

The Future of Eating Out: Inc
Impact of COVID-19 - UK

“Eating out will become more of a treat giving an
opportunity for foodservice venues to create more
premium options to fit special occasions. But first, an
effective response to COVID-19 is required to safeguard
the future of eating out. The virus should prove to be the
catalyst for the adoption ...

Consumers and the Economic
Outlook: Inc Impact of COVID-19 -
UK

“The UK is in the midst of its deepest recession on
record. However, the recovery has already started, with
monthly GDP growth in May and June. However, the
winding down of state support for businesses presents
renewed threats that could derail the recovery and is
expected to lead to significant ...

Attitudes towards Pub Catering:
Inc Impact of COVID-19 - UK

“COVID-19 will change consumers’ motivations for
eating out. When people choose to eat out in future, they
will do so as a special treat and not as a quick and
convenient meal solution. As a result, pubs/bars need to
cater to more purpose-driven consumers than ever
before, including creating ...

Foodservice - UK
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