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Men's Toiletries - China

“Men were ignored for a long time in the toiletries
market. Fragrances and toiletries were not things
usually associated with the traditionally macho image of
aman in China. However demands on men’s personal
image have increased — due to climbing incomes and
social and professional demands — and men ...
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Suncare - China

“The suncare segment has been a star performer in the
skincare market for the past few years with sales growth
consistently outstripping the beauty and personal
market as a whole. As they get richer and are
increasingly exposed to Western technology and ideas,
Chinese people are paying more attention to ...
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Skincare - China

“The Chinese skincare industry has experienced
tremendous growth in the past decade. At present, the
country’s skincare market is the second largest
worldwide after Japan. Yet, there is still huge growth
potential because of its largely untapped nature.
Disposable income among the urban middle class has
been increasing rapidly, and ...
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Deodorants - China

“The Chinese deodorant market has seen double-digit
growth rates year-on-year from a small volume base
over the course of more than a decade, with more and
more manufacturers and brands entering the market.
However, China’s per capita consumption of deodorants
(US$0.07) has remained one of the smallest in ...

Pharmacy Retail - China

“China is a massive pharmaceuticals market, perhaps
the biggest in the world, but it is dogged by invasive
regulation, price-capping and the widespread
penetration of fake drugs, all of which combine to
inhibit the industry from reaching its true potential. A
high degree of fragmentation in the market also means

Make-up and Colour Cosmetics -
China

“Make-up for women has a long history in China, tracing
back to thousands of years ago. The traditional style of
Chinese make-up for women is best exemplified in
classic Beijing Opera, where both actors and actresses
wear heavy make-up when they perform. However, since
1949, especially during the Cultural Revolution ...

Baby Care - China

“According to China’s National Bureau of Statistics,
there are around 71 million children aged 0-4 in 2011,
accounting for almost 5% of the total population.
China’s baby care market was worth RMB 3,837 million
in 2011 and is expected to reach RMB 6,497 million in
2017 with a ...

Bath and Shower Products - China

“The soap, bath and shower (SBS) market in China has
enjoyed steady growth over the past six years and this
trend of around 10% CAGR is expected to continue for
the next five years. In the past 20-30 years, there have
been drastic improvements in public showering and
bathing facilities ...
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Perfume and Fragrances - China

“Prior to the 1980s, it was very uncommon to see any
ownership or usage of fragrance in China and it was only
in the early 1990s that fragrance started to become
commonly owned and used. Over the last 20 years, the
Chinese fragrance market has risen from practically
nothing to ...
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Supermarkets and Hypermarkets
- China

“In trying to understand just how rapidly the modern
grocery sector has grown in China, it has to be realised
that all of the approximately 50,000 supermarkets and
hypermarkets that now exist in China have appeared
within a single generation, or less than 25 years. China is
now the ...

Oral Hygiene - China

“The oral health market in China has improved over the
years, but still needs to catch up with that of more
developed countries. Neither the availability of dental
infrastructure nor the dentist to population ratio is
sufficient to cater to the population’s dental care needs.
Therefore, oral care manufacturers, are ...

Haircare - China

“Over the last two decades, China’s hair care market has
grown into one of the world’s largest, but is now
experiencing smaller digit value growth, despite the
continued rapid economic growth of the country.
Historically, shampoo has dominated this market, both
in terms of value sales and also in levels ...
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