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Health and Fitness Clubs: Inc Vitamins and Supplements: Inc
Impact of COVID-19 - UK Impact of COVID-19 - UK
“While some Brits are still nervous about visiting or “The pandemic will drive demand for vitamins and
returning to a gym, people are prioritising both their supplements as health and wellness become bigger
physical and mental health more than ever. Operators consumer priorities. Immune health in particular is in
will need to develop more holistic services that enable the spotlight, and brands can look to offering more
consumers to incorporate activity from outside the gym, holistic solutions, considering the links between stress,
and harness new technologies for progress tracking ... sleep, nutrition and diet on immunity. The category is
expected to ...

Consumers and the Economic
Outlook: Inc Impact of COVID-19 -
UK

“The UK is in the midst of its deepest recession on
record. However, the recovery has already started, with
monthly GDP growth in May and June. However, the
winding down of state support for businesses presents
renewed threats that could derail the recovery and is
expected to lead to significant ...

July 2020

Oral Care: Inc Impact of
COVID-19 - UK

“The COVID-19 outbreak will have little overall impact
on the value of the oral care category which was already
in decline before the pandemic. While a recession will
drive savvy shopping behaviours further in the short
term, consumers were already streamlining their
routines, buying on promotion or switching to own-label
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