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Pharmacy Retail - China

“The ability for a store to embrace the latest technology
innovation to provide seamless services and shopping
experience will become the key differentiator for
retailers to stand out while segmenting the consumer
based on their different behaviour and attitude would
make a pharmacy retailer more efficient. For large
players, designing ...
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Holiday Booking Process - China

“Operators have started to expand their portfolios
considerably either from online services or physical
entity into mobile apps platform. Today mobile sites and
apps are being designed to feature simple and fast
search and booking tools, backed up by attractive
options such as one-off deals and mobile-exclusive
promotions.
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Luxury Retailing - China

"The luxury retail market in China has undergone
significant changes in a short period of time, and
continues to change rapidly. Growth has slowed down
due to the government’s anti-extravagance campaign,
forcing luxury brands to adapt their brand and product
portfolios to better suit the diversifying needs of
consumers."

reports.mintel.com



