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Consumer Spending Sentiment -
1H - China

“China’s economic development is recovering after the
relaxation of COVID-19, but is still facing pressure and
challenges. Consumers’ financial situation remained
stable, and consumer confidence also picked up. The
cautious consumption mentality will still be maintained
in 2023. Revenge spending will be concentrated in
sectors that can bring instant happiness ...
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Convenience Stores - China

“Convenience stores are one of the few offline channels
that performed well even in the pandemic period. Store
numbers have more than doubled in the last five years,
especially in lower tier cities. Gaps between major
domestic and Japanese brands are narrowing down.
Besides unique products, private labels and membership
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