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This report looks at the following areas:

« Price is the main barrier, especially for beef “Price and health concerns
+ Adoption of meat restricted diets is a challenge for the category and an are the main reasons why

opportunity for meat alternatives -
. , , , Brazilian consumers are
¢ Meat alternatives have the challenge of overcoming the barriers of price

and taste eating meat or meat
alternatives less often. Brands
and companies, therefore,
need to be creative and find
ways of offering affordable
options that can be perceived
as a treat, and remind
consumers about the
nutritional benefits of the
category."

- Ana Paula Gilsogamo, Food
and Drink Senior Analyst
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Figure 5: Launching tweet
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¢ The industry can invest in animal welfare to appeal to
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Figure 6: Launches of “Ethical - Animal” products by segment
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* The high protein content is an opportunity for meat
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* Premium beef boosts sales at Chipotle in the US
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Figure 12: Meat restricted diet, by housing status — Brazil,
December 2019
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- Cuts and indulgence can boost consumption of chicken
Figure 13: Consumption changes — Brazil, December 2019

* Easy-to-prepare meat alternatives can help consumers
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Figure 14: Consumption changes — Brazil, December 2019
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* Meat alternatives can replace processed chicken and pork
Figure 19: Reasons for eating less, health concerns — Brazil,
December 2019

» Healthy attributes of beef can go beyond high protein

content
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Figure 20: Meat alternative perceptions — Brazil, December
2019
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» Products that contain animal and plant-based protein can
combine taste and healthy attributes
Figure 24: Habits and attitudes - Brazil, December 2019
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* Meat alternatives can communicate high protein content to

attract men

Figure 24: Meat alternative perceptions, by gender — Brazil,

December 2019

Figure 25: “Intfroducing the new meatier Beyond Burger”

APPENDIX - ABBREVIATIONS

+ Abbreviations
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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