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“The online market continues to grow in Ireland gaining its
share of the wider retail market. The growth in mobile

commerce is helping to boost online sales while also
impacting the ownership of other internet-enabled devices

including laptop/tablets etc.”
– Emma McGeown, Research Analyst

This report looks at the following areas:

The online and mobile retailing market in Ireland continues to go from strength to strength, with up to
11% growth predicted for online spending among Irish consumers between 2019 and 2020. While
traditional methods of shopping online (ie via PC/laptop) remain the most used among Irish
consumers, increasingly mobile devices are important to growing expenditure, with more purchases
being made on-the-go.
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Clothing is the top purchase made online

Home delivery is the most popular delivery method

Personal data breaches concern Irish consumers

Smartphones used most for online shopping in NI
Figure 18: Devices used to shop online in the last three months, NI and RoI, November 2019

Figure 19: Usage of devices to shop online in the last three months, by location, NI and RoI, November 2019

Younger consumers driving online shopping via smartphone
Figure 20: Consumers who have used a smartphone for online shopping in the last three months, by age, NI, November 2019

Figure 21: Consumers who have used a smartphone for online shopping in the last three months, by age, RoI, November 2019

Figure 22: Consumers who have used a desktop/laptop PC for online shopping in the last three months, by age, NI, November 2019

Figure 23: Consumers who have used a desktop/laptop PC for online shopping in the last three months, by age, RoI, November 2019

Clothing is the top purchase online
Figure 24: Types of items/services bought online in the last three months, NI and RoI, November 2019

Women more engaged in shopping online
Figure 25: Consumers who have bought clothing/footwear/accessories in the last three months, by gender, NI and RoI, November
2019
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