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THE GREEN BPC CONSUMER

Women are going green

Figure 54: Purchase of eco-friendly and regular BPC
products, by gender, November 2019

Figure 55: The Net Sustain Beauty Kit, 2020

Young consumers are active green buyers

Figure 56: Purchase of eco-friendly and regular BPC
products, by age, November 2019

Purchase is influenced by parental status

Figure 57: Purchase of eco-friendly and regular BPC
products, by parental status, November 2019

CHANGE IN PURCHASE OF GREEN BPC PRODUCTS

Consumers are upping their eco game

Figure 58: Change in eco-friendly BPC purchasing,
November 2019

Young women are driving the change

Figure 59: Change in eco-friendly BPC purchasing, by age
and gender, November 2019

Signs that affordability is an issue

Figure 60: Change in eco-friendly BPC purchasing, by

household income, November 2019

BARRIERS TO PURCHASING GREEN BPC

Expense is a deterrent

Brands could differentiate with more quantifiable evidence
Figure 61: Barriers to purchasing eco-friendly BPC products,
November 2019

Practicality remains important

Older consumers are confused

Figure 62: Barriers to purchasing eco-friendly BPC products,
by age, November 2019

Women want green BPC to be more widely available
Figure 63: Barriers to purchasing eco-friendly BPC products,
by gender, November 2019

GREEN BEAUTY AND GROOMING BEHAVIOURS

BPC recycling gains momentum

Single-use products fall out of favour

Figure 64: Eco-friendly BPC behaviours, November 2019
Women are embracing slow beauty

Figure 65: Eco-friendly BPC behaviours, by gender,
November 2019

Young consumers are taking a holistic approach
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Figure 66: Eco-friendly BPC behaviours, by age, November
2019

Parents are willing to pay more for green BPC

Figure 67: Eco-friendly BPC behaviours, by parental status,
November 2019

GREEN BPC PURCHASE CHANNELS

Most rely on stores to buy green BPC

Retailers can use stores to educate consumers

Figure 68: Channels used to purchase eco-friendly BPC
products, November 2019

Young consumers are using online to find more green BPC
brands

Figure 69: Channels used to purchase eco-friendly BPC
products, by age, November 2019

Health and beauty specialists are leading the way
Figure 70: Retailers used to purchase eco-friendly BPC
products, November 2019

Department stores are using green BPC to differentiate
Convenience influences where men shop

Figure 71: Retailers used to purchase eco-friendly BPC
products, by gender, November 2019

Young consumers are looking for value

Figure 72: Retailers used to purchase eco-friendly BPC
products, by age, November 2019
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