MINTEL

L
E First Aid - UK - January 2020

Report Price: £2195 | $2995 | €2600

This report looks at the following areas:

» Performance-related benefits could boost spend
* Brands need to take eco-friendly claims down to the product level
» Engage with consumers online

reports.mintel.com

The above prices are correct at the time of publication, but
are subject to change due to currency fluctuations.

“The value of the first aid

category has fluctuated in
recent years and is estimated
to show significant decline in
2019 due to reduced NPD and
competition from the private
label sector. Future growth
will come from brands
offering consumers added
value propositions, as well as
engaging with them using
educational initiatives."

- Emilia Greenslade, Junior
Research Analyst
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Figure 44: Recorded above-the-line, online display and
direct mail total advertising expenditure on the first aid
category by top companies and other, 2018
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THE CONSUMER - WHAT YOU NEED TO KNOW

Seniors drive experience of minor nicks/cuts

Blister plaster brands need to move with the trends
Convenience is key

Interest in performance-related benefits is high
Environmental concerns are becoming more widespread

Opportunities to educate consumers online

EXPERIENCE OF WOUNDS/INJURIES

Plaster brands should target seniors

Figure 48: Wounds/injuries experienced, October 2019
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Figure 49: Experience of blisters, by age and gender,
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USAGE OF PLASTERS, DRESSINGS AND BANDAGES

Convenience is important

Figure 50: Usage of plaster, dressing and bandage first aid
products, October 2019

Use of blister-specific plasters/patches is low

Figure 51: Types of plasters used by experience of blisters,
October 2019

Poor consumer understanding of hydrocolloid drives down
usage

Usage of plasters lower amongst men

Figure 52: Usage of types of plasters, by gender, October
2019

Young consumers drive growth in sports bandages

Figure 53: Usage of bandage products, by age, October
2019
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INTEREST IN PLASTER INNOVATIONS

Performance-related benefits are important

Figure 54: Interest in plaster innovations, October 2019
Visual triggers can highlight efficacy

Figure 55: Band-aid hydro-seal, 2019

Wearable technology has a place in plasters

Figure 56: Any interest in smart plasters and electric plasters,
by age, October 2019

Customisation is appealing

Figure 57: HeltiQ skin coloured bandages, 2018
Fragranced plasters could provide link to wellness
Environmental focus reaches plasters

USAGE OF OTHER FIRST AID PRODUCTS

Antiseptic creams can tap into trend for natural ingredients
Figure 58: Usage of antiseptic product and insect repellents,
October 2019

Environmental concerns could impact use of antiseptic
wipes

Figure 59: Biodegradable insect repellent wipes, 2019
Multi-purpose antiseptic products offer convenience

Figure 60: Usage of specialised vs general treatments, by
experience of minor burns or insect bites/stings in the last 12
months, October 2019

FIRST AID BEHAVIOURS

Maijority store first aid products

Figure 61: Behaviours related to first aid, October 2019
Space concerns could be an issue for city dwellers

First aid kits with a purpose could appeal

Compact products for parents

Figure 62: Carrying of first aid products all the time, by
parental status, October 2019

NPD investment drives positive perception of own-label
Reach out to consumers online

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Abbreviations
Consumer research methodology

Forecast methodology
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