
This report looks at the following areas:

•• Female car buyers have the same vehicle needs as men
•• Don’t assume female consumers don’t know anything about cars
•• Be up front about the “fine print”

Despite perceptions that women aren’t into cars, aren’t car people, or simply
don’t care – female car buyers are just as invested as men when it comes to
their automotive purchases.
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"Female purchasing power is
recognized across numerous
industries: beauty, household,
retail – the list goes on. But
when it comes to making car
purchases, women are made
to feel as if their money and
buying power doesn’t matter
as much as their male
counterparts’."
Hannah Keshishian,
Automotive Analyst
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• Female population expected to grow by 5 million
• Women are getting married later in life
• Women are having children much later compared to

previous generations

• Female population projected to grow by approximately 5
million by 2024
Figure 1: Women aged 18 or older, by age, 2014-24

• Women are opting to get married later
Figure 2: Median age at first marriage, by gender, 2008-18

• Female median income (still) lags behind
Figure 3: Median earnings of full-time, year-round workers, by
gender and female-to-male earnings ratio, in inflation-
adjusted dollars, 1960-2016

• Women are having children later
Figure 4: [Mean age at birth is the arithmetic average of the
age (years) of mothers at time of birth, computed directly
from the frequency of births by age of mother and live-birth
order. Live-birth order refers to number of children born alive
to mother]

• Built Ford Tough Mom sets precedent for her daughter
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• Glass-shattering female car designer to be inducted into
Automotive Hall of Fame

• Volkswagen catches heat for “sexist” car commercial

• Automotive Hall of Fame inducts ground-breaking female
designer

• Industry insiders call for more female workplace
representation

• Ford shows what a “Built Ford Tough” Mom looks like
Figure 5: Ford “Built For the Holidays: Tree Cutting,” January
2020

• Chrissy Teigen and Hyundai Genesis kick old luxury to the
curb
Figure 6: Genesis “Going Away Party” Super Bowl Ad,
February 2020

• Audi “lets go” with Arya Stark
Figure 7: Audi “E-Tron Let It Go,” January 2020

• UK cracks down on Volkswagen campaign that portrays
sexist stereotypes
Figure 8: Volkswagen E-Golf Campaign, August 2019

• Trust
• Transparency
• Understanding
• Reliability

• Women follow the same purchasing timeline as the general
population

• Women want to be actively involved in the car purchasing
process

• Most women haven’t reported an awful car purchasing
experience

• Automakers fail to be seen as female-friendly
• Women feel underrepresented and ignored by OEMs

WHAT’S HAPPENING
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WHAT’S STRUGGLING

THE FOUR PILLARS OF FEMALE AUTOMOTIVE LOYALTY

THE CONSUMER – WHAT YOU NEED TO KNOW
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• Over half of women plan to purchase within the next three
years
Figure 9: future vehicle purchase timeline, January 2020

• Younger female consumers show more immediate need for
a new vehicle
Figure 10: future vehicle purchase timeline, by generation
January 2020

• Miss Independent: Millennial women are purchasing cars
without outside input
Figure 11: Purchase decision makers, By generation January
2020

• Most women shop for vehicles with their spouses/partners
Figure 12: Sole decision maker vs joint decision maker,
January 2020

• Female car buyers’ biggest focuses are vehicle price and
sale process
Figure 13: Wants in their future vehicle, by gender, January
2020

• Female consumers still don’t want to price haggle
• Brand Fail: Chevrolet
• Brand Success: Hyundai
• Roughly four in 10 women want full vehicle cost breakdowns

Figure 14: Car purchasing process wish list, January 2020
• Car salespeople need to make consumers feel they’re more

than a sale
Figure 15: Grievances against car salespeople, January 2020

• Moms want assurance all of their kids’ stuff will fit
Figure 16: Wants in their future vehicle, by parent, January
2020

• Female car consumers want to be actively involved in the
purchasing process
Figure 17: Level of involvement in the car purchasing process,
January 2020

• Women are more concerned with vehicle type, features and
test driving compared to men
Figure 18: Involvement in purchasing a vehicle, by gender,
January 2020

FEMALE CAR PURCHASING PROCESS

WHAT WOMEN (CAR SHOPPERS) WANT

FEMALE VEHICLE PURCHASING INVOLVEMENT
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• Majority of women aren’t having a negative experience
with their vehicle
Figure 19: Current female vehicle owners’ attitudes toward
their car, January 2020

• Majority of women haven’t reported a negative purchasing
experience
Figure 20: Top factors of involvement when purchasing a
vehicle, by gender, January 2020

• Foreign auto brands continue to have higher consumer
perceptions than domestics

• Auto brands not seen as bastions of inclusivity
Figure 21: Perceptions of inclusive auto brands, January 2020

• Toyota and Honda are highly regarded among female
consumers
Figure 22: Perceptions of Toyota and Honda, January 2020

• Consumers struggle to identify any auto brand as female-
friendly
Figure 23: Perceptions of female-friendly auto brands,
January 2020

• Four in 10 female consumers feel auto brands aren’t
transparent
Figure 24: Perceptions of transparent auto brands, January
2020

• Chevy is the most reliable brand in the eyes of moms
Figure 25: Perceptions of reliable auto brands, by parental
status, January 2020

• Female consumers report instances of dealership
“mansplaining”
Figure 26: Instances of harassment at dealership, January
2020

• Four in 10 women believe automakers ignore women
Figure 27: Perception of automakers ignoring women, January
2020

• Half of consumers think OEMs have outdated views of
women
Figure 28: Perception of automakers having outdates views of
women, January 2020

• Lack of female presence in car commercials doesn’t go
unnoticed

ATTITUDES TOWARD CURRENT VEHICLE

FEMALE BRAND PERCEPTIONS

AIRING OF THE FEMALE VEHICLE GRIEVANCES
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Figure 29: Female representation in car commercials, January
2020

• Data sources
• Sales data
• Fan chart forecast
• Consumer survey data
• Direct marketing creative
• Abbreviations and terms
• Abbreviations

Figure 30: Female preference to purchase at dealerships,
January 2020

APPENDIX – DATA SOURCES AND ABBREVIATIONS

APPENDIX – THE CONSUMER
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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