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"This Report focuses on the growing LGBTQ+ population
in the United States, and explores the challenges, concerns,

and unique experiences of these consumers. By assessing
perceptions of LGBTQ+ inclusivity and representation, as

well as reactions to Pride marketing efforts, this Report
aims to help clients better understand how to effectively

engage and appeal to this consumer group."
- Lisa Dubina, Senior Analyst

This report looks at the following areas:

• The diversity and intersectionality of the LGBTQ+ population
• LGBTQ+ acceptance and inclusivity
• Pride marketing and LGBTQ+ representation
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