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This report looks at the following areas:

- Next generation consoles will ride a wave of hype in 2020 "2020 is a transition year

 Action genres, developers differentiate console gameplay between console generations
4

» Brand loyalty and hardware matter
YA capped off by the releases of

A volatile market will see huge interest from a dedicated console gaming the PS5 and Xbox Series X at
audience looking for an upgraded (but still familiar) gaming experience from the end of the year. "

the brands and games that they are loyal to. New games and upgraded
formats should propel inferest in console gaming info the next generation of
devices. - John Poelking, Senior

Gaming Analyst
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Figure 31: Gaming console purchase intent, all vs console
players, November 2019

« Xbox, pro console players look to invest in consoles
Figure 32: Gaming console purchase intent, by type of
console played, November 2019

» Other gaming devices don't attract as much interest
Figure 33: Other gaming device purchase intent, all vs
console players, November 2019

« Console gamers will bulk up their home systems
Figure 34: TV and speaker purchase intent, all vs console
players, November 2019
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GAMING HARDWARE PURCHASE INFLUENCERS

Reviews, gaming influencers go a long way with console
gamers

Figure 35: Gaming hardware purchase influencers, by gamers
vs console players, November 2019

Pro console players need hardware tested by gamers

Figure 36: Gaming hardware purchase influencers, by gamers
and pro console players, November 2019

Gamers will influence the sale of next generation consoles
Figure 37: Gaming hardware purchase influencers, by interest

in next generation consoles, November 2019

NEXT GENERATION CONSOLES

Half of console players plan to buy new consoles

Figure 38: Interest in purchasing next generation of consoles,
all vs console players, November 2019

PlayStation, Xbox gamers ready to upgrade

Figure 39: Inferest in purchasing next generation of consoles,
by type of console played, November 2019

Power will be a key selling point for new consoles

Memory, brand important for potential buyers

Key opportunity: exclusive games for console players
Figure 40: Reasons to purchase a next generation console, all
vs console gamers, November 2019

Nintendo players want games, Xbox just want something
different

Figure 41: Reasons to purchase a next generation console, by
brand of console played, November 2019

New consoles won't change minds of non-gamers

Figure 42: Reasons not fo purchase a next generation

console, November 2019

GAMING ACCESSORIES

Better controls necessary for a good console experience
Figure 43: Interest and ownership in controls, November 2019
Brighten the home with other gaming accessories

Figure 44: Interest and ownership in miscellaneous

accessories, November 2019

PERCEPTIONS OF GAME DEVELOPERS

Reputation matters to console gamers
Figure 45: Attitudes toward brand reputations, November
2019

Developers fight for attention in crowded landscape
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Figure 46: Perceptions and use of game developers,
November 2019

Console preferences highlight partner opportunities
Figure 47: Developers played, all vs console gamers,
November 2019

PlayStation and Xbox players attract similar interests
Figure 48: Developers played, by type of console played,
November 2019

REASONS TO TRY A NEW GAME

Franchises, gamer recommendations go a long way for
console players

Figure 49: Reasons to try a new game, all vs console gamers,
November 2019

Console brands need to differentiate game advertising
Figure 50: Reasons to try a new game, by type of console
played, November 2019

CONSOLE GAMING BEHAVIORS AND PREFERENCES

Console gamers spend more across multiple titles

Figure 51: Playing different games at a time, all gamers vs
console gamers, November 2019

Good hardware and brand loyalty matter

Figure 52: Brand loyalty and the importance of hardware, all
gamers vs console gamers, November 2019

PlayStation, Xbox gamers look under the hood

Figure 53: The importance of hardware, by type of console

played, November 2019

ATTITUDES TOWARD GAMING AND CONSOLES

Cross-platform gameplay boosts appeal for cloud gaming
Figure 54: Attitudes toward cloud gaming, November 2019
Social console gaming builds community

Figure 55: Attitudes toward social gaming, November 2019
Console gamers say new is better

Figure 56: Attitudes toward new devices, November 2019
Different brands seek new ways to enter the future

Figure 57: Atffitudes foward new gaming experiences, by type

of console played, November 2019

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources
Sales data

Consumer survey data
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