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This report looks at the following areas:

The OTC (over-the-counter) children’s health products market has continued to
grow despite recent moderate flu seasons and a declining number of US
households with children. When it comes to illness, parents will spend on
products to help their children feel better, and many are seeking out natural
remedies and free-from formulations as safer alternatives to mainstream
medications. The future of the market will rely on parents’ interest in multi-
benefit products that address more specific, and trending, areas of their child’s

wellbeing.

« Shrinking market means brands have to think outside of their box
- Give guidance fo gain parents’ loyalty
 Parents relate fo parents
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Figure 8: Total US retail sales and forecast of children's health

products, at current prices, 2014-24
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Figure 25: Multi-outlet sales of select children's allergy
brands, rolling 52 weeks 2018 and 2019
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THE CONSUMER - WHAT YOU NEED TO KNOW

Kids get sick; parents share their germs and care

Parents know what they need to do and are ready to treat
ailments

Parents have faith in OTC remedies

Professional approval reassures choice, ingredients seal the
deal

Parents are supplementing their children’s diet for peace of
mind

Parents feel for their sick children

Parents want help

Digitally sync up with parents

In-store events are a family affair

ILLNESS INCIDENCE

Kids get sick and most share the germs with their parents
Figure 33: Incidence of illness, September 2019

Parents are in it together...for the most part

Figure 34: Primary caregiver for sick kids, by parent gender,
September 2019

TREATING ILLNESS

Parents know what they need to do; ready to treat ailments
Figure 35: Attitudes and behaviors toward treating sick kids,
September 2019

More awareness is needed about formulation differences
Figure 36: Use of adult medications for children, by parent
gender and age and age of child, September 2019

OTC PRODUCT USAGE

Parents have faith in OTC remedies

Cough and cold remedies are top treatments

Be prepared for pain and fevers

Usage occasions for chest rubs can be expanded
Digestive health treatments are reactive

Figure 37: Use of children’s OTC remedies, September 2019
Siblings share the germs

Figure 38: Use of children’s cough and cold remedies, by
number of children in household, September 2019
Hispanic parents are a key OTC consumer

Figure 39: Use of children’s OTC remedies, by Hispanic origin,
September 2019
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OTC REMEDY CLAIM DRIVERS

Professional approval reassures choice, ingredients seal the
deal

Figure 40: Children’s OTC remedy claims that encourage
purchase, September 2019

Natural is a key claim for parents

Figure 41: Use and interest in natural remedies and remedies
with natural ingredients, September 2019

Get specific for Hispanic parents

Figure 42: Children’s OTC remedy claims that encourage
purchase, by Hispanic origin, September 2019

CHILDREN'S VMS USAGE AND MOTIVATIONS

Parents are supplementing their children’s diet

Figure 43: Use of children’s VMS, by child’s age, September
2019

Peace of mind drives usage

Figure 44: Reasons for giving children a VMS, September 2019
Look to what parents are doing for themselves

Figure 45: Reasons for giving children a VMS, by parents age,
September 2019

Figure 46: Reasons parents take a VMS, by parents age, July
2019

VMS for all

Figure 47: Use of children’s VMS, by household income,
September 2019

Hispanics are a key VMS target

Figure 48: Use of children’s VMS, by Hispanic origin,
September 2019

Figure 49: Reasons for giving children a VMS, by Hispanic
origin, September 2019

Stack on the benefits to expand reach

Figure 50: Facebook post, Zarbee's

Figure 51: TURF Analysis — Benefits of VMS, September 2019
TURF Methodology

PARENT SENTIMENT TOWARD SICK CHILDREN

Parents feel for their sick children; help them also feel
prepared

Figure 52: Parents senfiment foward their sick children,
September 2019

Moms express stronger sentiments

Figure 53: Parents sentiment toward their sick children, by

parent gender, September 2019
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MANAGING SPECIFIC WELLNESS AREAS

It takes a village fo raise healthy kids

Figure 54: Managing specific wellness areas, September
2019

Parents are open to learning and saving time

Figure 55: Use and interest in kid meal delivery service in-

store nutrition classes, September 2019

CHILDREN’S WELLNESS OFFERINGS

Digitally sync up with parents

Figure 56: Use and interest in virtual doctor, apps and
wearables, September 2019

In-store events are a family affair

Figure 57: Use and interest of in-store classes, September
2019
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APPENDIX - KEY PLAYERS

Figure 66: Multi-outlet sales of children's health products, by
leading companies, rolling 52 weeks 2018 and 2019

Figure 67: Multi-outlet sales of cold, allergy, cough, and nasal
remedies, by leading companies and brands, rolling 52
weeks 2018 and 2019

Figure 68: Multi-outlet sales of other children's health
products, by leading companies and brands, rolling 52 weeks
2018 and 2019

APPENDIX - THE CONSUMER

Figure 69: TURF Analysis — Claim drivers, September 2019

* TURF Methodology
Figure 70: Table — TURF Analysis — Benefits of VMS,
September 2019
Figure 71: Table — TURF Analysis — Claim drivers, September
2019
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