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< Competition looms for vegetables

steadily, with growth in the

Consumers appear interested in adding more vegetables to their diet, but with frozen and fresh segments

novel concepfts in other categories incorporating vegetables or even using mi’rigcTed by declines among
them as a base, vegetables may well see a strong degree of competition

. shelf-stable varieties."
coming to the market.
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Figure 35: Food/drink consumer segmentation of vegetables,
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Quality Seekers

Figure 36: Opinions of packaged vegetables, by food/drink
consumer segmentation, May 2019

Adventure Eaters

Figure 37: Preferred attributes in vegetables, by food/drink
consumer segmentation, May 2019

Time Savers struggle with new applications for vegetables
Figure 38: Opinions of vegetables, by food/drink consumer
segmentation, May 2019

Value Chasers

Figure 39: Vegetable consumption, by food/drink consumer
segmentation, May 2019

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources
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Figure 49: Multi-outlet sales of vegetables, by leading
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TURF ANALYSIS - VEGETABLES - METHODOLOGY

Figure 56: TURF Analysis — Attributes, May 2019 o
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