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"The mobile telecommunications market consists of
smartphone owners, and consumers are using more data

every day. While pricing is the most important factor
behind network choice, consumers are looking for

unlimited plans. Trust is a growing concern, especially
with data throttling. Intense competition is happening

right as 5G connectivity is expected to hit US markets."
- Buddy Lo, Senior Technology Analyst

This report looks at the following areas:

• Mobile network market size and forecast
• Network providers by brand
• Consumer mobile network plan types
• Attitudes toward mobile network providers
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