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Figure 29: Most recent special occasion holiday taken, by
destination, October 2019
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Figure 30: Duration of most recent special occasion holiday
taken, October 2019

Figure 31: Duration of most recent special occasion holiday
taken, by destination, October 2019

Figure 32: Special occasion holidays, by duration of most
recent trip, October 2019

SPECIAL OCCASION HOLIDAY TAKING - HOLIDAY TYPE

City breaks, beach holidays, cottages/villas & cruises are
the most popular special occasion holidays

Figure 33: Type of most recent special occasion holiday
taken, October 2019

Figure 34: Special occasion holidays, by type of most recent
holiday taken, October 2019

Holiday type demographics for special occasion trips

FUTURE SPECIAL OCCASION HOLIDAY TAKING

Big birthdays in the second half of life are set to be the
largest growth area

Figure 35: Special occasion holidays planned in the past five
years, October 2019

SPECIAL OCCASION HOLIDAY TAKING - PLANS AND
PREFERENCES

Personal touches are key

Rekindling memories

Retirees, honeymooners and jobbymooners plan once-in-a-
lifetime holidays

One in four adults expect to take a multi-generational
holiday to mark a family occasion

Photoshoots

Figure 36: Future special occasion holidays — plans &
preferences, October 2019

SPECIAL OCCASION HOLIDAY TAKING - FURTHER
OPPORTUNITIES

Travel experiences preferred to presents
Half of under-40s would like to receive targeted offers in

the run-up to a big occasion
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Figure 37: Future special occasion holidays — marketing

opportunities, October 2019

«  Empty nester and (finally) nest-leaver holidays

* Proposal holidays

= Strong interest in weddings abroad

Figure 38: Future special occasion holidays — further

opportunities, October 2019

APPENDIX - DATA SOURCES, ABBREVIATIONS AND

SUPPORTING INFORMATION

+ Definitions

+ Abbreviations

» Consumer research methodology
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