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“Although most car manufacturers have invested much in
their independent in-car systems, most consumers use
mobile-to-car connectivity instead to avoid extra data
spending. Low equipped rate of advanced function is

another reason that independent in-car systems are easily
substituted by mobile phones."

– Terence Zhou, Research Analyst

This report looks at the following areas:

• A perceived holistic in-car solution led by autonomous driving
• Low tolerance toward unstable connectivity systems and high expectation of consistently

extendable and upgradable functions
• Better affordability of 5G enables more application possibilities

Consumers have high expectations for future in-car functions, including autonomous driving, social
functions and infotainment systems, which will open the door to a new world of totally different in-car
experiences. Our research shows 5G service pricing is affordable and falls within the range consumers
are willing to pay for. We anticipate the penetration of 5G data services will propel car connectivity into
a new era.

This Report discusses car owners’ choice of connectivity system, which includes Android Auto, Apple
CarPlay and independent systems. We also explore their choice of data service based on their usage of
these connectivity systems. Usage and satisfaction of current connectivity functions are also covered in
this Report.
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Household income has little impact on how much car owners are willing to pay for data services
Figure 53: Price sensitivity, by monthly household income, July 2019

No obvious preference for a particular control method due to lack of killer functions
Figure 54: Attitudes towards car connectivity – selected item, by generation, July 2019

NEV owners in lower tier cities care more about connectivity systems
Figure 55: Attitudes towards car connectivity – selected item, by city tiers, July 2019

Car owners in tier two cities are more tolerant of imperfect connectivity systems
Figure 56: Attitudes towards car connectivity – selected item, by city tiers, July 2019

Non-MinTs have higher usage of Android connectivity, while MinTs have higher usage of iOS and independent systems
Figure 57: Usage of connectivity systems, by consumer classification, July 2019

An easy-to-use system is more important than brands to MinTs, but neither MinTs or non-MinTs would compromise on stability
Figure 58: Attitudes towards car connectivity – selected item, by consumer classification, July 2019

Methodology

Abbreviations

Attitudes towards Car Connectivity

Meet the Mintropolitans

Appendix – Methodology and Abbreviations

Report Price: £3302.97 | $4460.00 | €3717.16

Connectivity in Auto - China - November 2019

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

/reports.mintel.com//display/store/920770/
mailto:reports@mintel.com

	Connectivity in Auto - China - November 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	The Consumer – What You Need to Know
	Usage of Connectivity System
	Choice of Data Service
	Usage and Satisfaction of Connectivity Functions
	Expected Functions in the Future
	Optimal Pricing for Car Connectivity Data Services
	Attitudes towards Car Connectivity
	Meet the Mintropolitans
	Appendix – Methodology and Abbreviations



