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Grindr launches initiative to challenge discrimination
Manchester City partners with Tinder

Bumble lets users pay to boost their profile

LAUNCH ACTIVITY AND INNOVATION

Facebook launches dating service

Tinder changes ranking algorithm

Grindr launches initiative to challenge racism

Manchester City partners with Tinder as more brands look
to utilise advertising potential of online dating

Bumble lets users pay to boost their profile

THE CONSUMER - WHAT YOU NEED TO KNOW

One in 10 used a free dating website/app in the last 12
months

Many are using multiple online dating sites/apps
Preference for meeting in person biggest roadblock for
online dating

Most are looking for long-term relationships
Family/friend recommendations are the most important
factor encouraging dating site selection

Stricter banning policies is main desire from users

USE OF DATING WEBSITE/APPS

One in ten used a free dating website/app in the last 12
months

Figure 12: Use of free dating websites/apps, February 2019
Figure 13: Use of paid dating websites/apps, February 2019
Figure 14: Use of dating websites/apps (NET), February 2019
Facebook has potential to boost number of online daters ...
... but it has to overcome its negative perceptions
Encouraging more people to pay

NUMBER OF DATING WEBSITES/APPS USE

Many are using multiple online dating sites/apps

Figure 15: Number of free dating websites/apps used in the
last 12 months, February 2019

Figure 16: Number of paid dating websites/apps used in last
12 months, February 2019

More than a third of online daters have never met someone

Figure 17: Met new partners or dates via free dating
websites/apps, February 2019
Figure 18: Met new partners or dates via paid dating
websites/apps, February 2019
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REASONS FOR NOT USING DATING WEBSITES/APPS

One in 10 not using online dating despite wanting to find a
partner

Figure 19: Interest in meeting new dates/partners, February
2019

Preference for meeting in person biggest roadblock for

online dating

Events help cater towards those who want to meet in person

Figure 20: Reasons for not using dating websites/apps,
February 2019

Fears of negative experiences are holding a lot of people
back

Social media fulfilling the role of dating sites

TYPE OF RELATIONSHIPS SOUGHT ON DATING WEBSITES/
APPS

Most are looking for long-term relationships

Tinder embraces its ‘hook-up’ role and more specifically
targets students

Figure 21: Length of relationships looking for on dating
websites/apps, February 2019

Figure 22: Length of relationships looking for on dafing
websites/apps, by gender, February 2019

Dating websites/apps need to be responsive to evolving
views on gender identity

Figure 23: Gender looking for on dating websites/apps,
February 2019

Figure 24: Gender looking for on dating websites/apps, by
gender, February 2019

REASONS FOR CHOOSING DATING WEBSITES/APPS

Family/friend recommendations are the most important
factor encouraging dating site selection

Figure 25: Reasons for choosing dating websites/apps,
February 2019

Figure 26: Reasons for choosing dating websites/apps, by
gender, February 2019

Figure 27: Reasons for choosing dating websites/apps, by
age, February 2019

Use of demographic data to make matches is a delicate
balance for dating services

One in five chose an interest-based dating service
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DATING WEBSITE/APP FEATURES

Stricter banning policies is main desire from users

Figure 28: Features interested in dating websites/apps
offering, February 2019

Better personality-based matches are the main priority for
one in five

Voice-operated Al could be used as match-maker
Sites/apps should be careful about being able to buy more
prominence

Figure 29: Features interested in dating websites/apps
offering, rankings, February 2019

Video features are not a silver bullet

APPENDIX - DATA SOURCES, ABBREVIATIONS, AND
SUPPORTING INFORMATION

Abbreviations

Consumer research methodology
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Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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