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THE MARKET - WHAT YOU NEED TO KNOW

Consumer expenditure in casinos is estimated to have
dropped

Admissions rates are at their lowest

Market is forecast to experience a slight growth
Consumer expenditure in bingo clubs estimated to have
declined in 2018

Bingo market is forecast to recover and remain stable
Spending on casino games increases

Bingo visitors are holding back

Rising demand for experiences

MARKET SIZE AND FORECAST - CASINOS

Consumer expenditure is estimated to have dropped

Figure 1: Consumer expenditure in UK casinos, 2013/14-2023/
24

Admissions rates are at their lowest

Figure 12: Casino admissions, 2012/13-2017/18

Market is forecast to experience a slight growth

Figure 13: Forecast of consumer expenditure in UK casinos,
2013/14-2023/24

Forecast methodology

MARKET SIZE AND FORECAST - BINGO CLUBS

Consumer expenditure estimated to have declined in 2018
Figure 14: Consumer expenditure in UK bingo clubs, 2013-23
Slower rates of decline give a positive sign

Figure 15: Bingo club admissions, 2013-18

Market is forecast to recover and remain stable

Figure 16: Forecast of consumer expenditure in UK bingo
clubs, 2013-23

Forecast methodology
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* Spending on casino games increases
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2017/18

« Bingo visitors are holding back
Figure 18: Consumer expenditure in UK bingo clubs, by
segment, 2018 (est)

MARKET DRIVERS

* Outdoors > indoors

* The World Cup

» Casinos had a chance to collect...
« ..whilst bingo clubs may have missed a trick
¢ Uncertainty
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= Grosvenor remains on top, but performance has dipped
« Genting reports an increase in revenue

»  Will the buzz generate an increase in revenue?

* Mecca Bingo experiences drop in revenue

* Hippodrome gets the magic touch

* Rank recognises experience is key

¢ The Buzz surrounding Gala Bingo

« Bingo becomes immersive

* Genting drastically increases its adspend

* Mecca Leisure is the top advertiser in bingo

MARKET SHARE - CASINOS

= Grosvenor remains on top, but performance has dipped
¢ The cause
* Genting reports an increase in revenue
Figure 19: Leading UK casino operators, by revenue and
number of active premises’, 2017 and 2018

MARKET SHARE - BINGO CLUBS

«  Will the buzz generate an increase in revenue?
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* The start
* The course ahead

* Mecca Bingo experiences drop in revenue

Figure 20: Leading UK bingo club operators, by revenue and

number of active premises”, 2017 and 2018

LAUNCH ACTIVITY AND INNOVATION

+ Bingo clubs

¢ The Buzz surrounding Gala Bingo

« Two birds, one stone

» Bingo becomes immersive

» Taking the drag out of bingo and adding a queen
e The appeal can only grow

« Casinos

* Hippodrome gets the magic touch

* Rank recognises experience is key

« Aspers and its new games

ADVERTISING AND MARKETING ACTIVITY

* Genting drastically increases its adspend

Figure 21: Main monitored media advertising expenditure of

UK casino operators, 2015-18

* Mecca Leisure is the top advertiser in bingo

Figure 22: Main monitored media advertising expenditure of

UK bingo club operators, 2015-18

* Nielsen Ad Intel coverage

THE CONSUMER - WHAT YOU NEED TO KNOW
¢ Brits prefer the real thing

* Four in five consumers say nothing would encourage them to

go

* Young adults are more open to visiting the venues

« Seven in 10 say they're not interested in the games

* How to get them playing

« General lack of interest in the games holds back the
majority

* How to get them playing

CASINO AND BINGO VISITING

« Brits prefer the real thing
Figure 23: Casino and bingo visiting, December 2018
» Casino visitors

» Students are more likely to visit than those in employment
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Education today can prevent further regulations in the
future

Figure 24: Casino visiting, by demographics, December 2018
Accessibility inevitably impacts visits

Bingo visitors

Bingo venues are not just popular amongst grandmas
Keep it fresh, keep it new

Figure 25: Bingo visiting, by demographics, December 2018
Reviews say it all

Figure 26: Google review of Dabbers Social Bingo, February
2018

FACTORS THAT INFLUENCE VISITS

Four in five consumers say nothing would encourage them to

go
Young adults are more open to visiting the venues
Recommendations

Offer something new

Give them a Royale welcome

Figure 27: Factors that would encourage casino and bingo
visits, December 2018

Go after the groups

The chance to socialise is important to bingo players...
Figure 28: Factors that would influence those who visit UK
bingo clubs, December 2018

...whilst entertainment is key for casino visitors

Figure 29: Factors that would influence those who visit UK

casinos, December 2018

BARRIERS TO VISITING CASINOS

Seven in 10 say they're not interested in the games
Figure 30: Barriers to visiting casinos, December 2018

How to get them playing

BARRIERS TO VISITING BINGO CLUBS

General lack of interest in the games holds back the
majority

Figure 31: Barriers to visiting bingo clubs, December 2018
How to get them to play

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Data sources
Abbreviations
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« Consumer research methodology

APPENDIX — MARKET SIZE AND FORECAST What's included
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Figure 33: Forecast of consumer expenditure in UK bingo
clubs, 2018-23 Infographic Overview

¢ Fan chart forecast . .
Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/920616/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Casinos and Bingo - UK - March 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now

	Table of Contents
	Overview
	Executive Summary


	Casinos and Bingo - UK - March 2019
	Report Price: £2195 | $2995 | €2600
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now
	Issues and Insights
	The Market – What You Need to Know
	Market Size and Forecast – Casinos
	Market Size and Forecast – Bingo Clubs
	Market Segmentation
	Market Drivers
	Companies and Brands – What You Need to Know
	Market Share – Casinos
	Market Share – Bingo Clubs
	Launch Activity and Innovation
	Advertising and Marketing Activity
	The Consumer – What You Need to Know
	Casino and Bingo Visiting
	Factors that Influence Visits
	Barriers to Visiting Casinos
	Barriers to Visiting Bingo Clubs
	Appendix – Data Sources, Abbreviations and Supporting Information
	Appendix – Market Size and Forecast

	About Mintel


