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• TV spending growth faces hit from new ad ban

• Dual revenues keep multichannel players in front
Figure 21: Estimated operator revenue shares of UK sports
betting market, 2018

• Sports betting becomes a multi-disciplinary event
• Big names count for little in emerging esports space
• Another social betting contender gets in the ring
• Heading for the age of automation
• The ‘eBay of betting’ sharpens focus on the future

• Brands up adspend to compete at FIFA World Cup
Figure 22: Main monitored media advertising expenditure of
leading UK sports betting operators*, 2016-18

• Ad ban and FIFA World Cup hangover set to cut TV
spending
Figure 23: Main monitored media advertising expenditure of
leading UK sports betting operators, by media type, 2018

• Nielsen Ad Intel coverage

• Odds lengthen in attracting the young
• World Cup crowds out racing
• In-person play retains strong core of support
• Smartphone staking still in rapid growth
• Loyalty comes at a (best) price
• No room for compromise on user experience

• Growing competition for younger punters’ pound
Figure 24: Participation in gambling activities, May 2018 and
June 2019

• FIFA World Cup crowds out horseracing
Figure 25: Sports bet on, May 2018 and June 2019
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Figure 27: Betting via social media, by age, June 2019

• Smartphones set the pace
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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