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This report looks at the following areas:

« Cable and satellite face stiff competition
« Most recognize subscription services are becoming costlier
< Consumers can be critical of video streaming

Many consumers feel that subscription services are becoming more expensive,
and some will deal with ads if it means that they have access to the service for
free. Furthermore, leading sentiment suggests that video streaming provides
many appealing features such as higher levels of customization and hosting
better content than cable TV.

"Canadians are keen
consumers of video
entertainment with most using
cable/satellite pay TV, as
well as on-demand streaming
services and free streaming
services. Free trials motivate
consumers fo subscribe to
paid video streaming services,
but at the same time, they
may be using such a service to
only watch a specific
program."

- Andrew Zmijak, Research
Analyst
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Figure 38: South Asian® attitudes towards digital video
(select), September 2019

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Consumer survey data
Consumer qualitative research
Abbreviations and terms
Abbreviations
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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