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UK/NI consumers see milk prices increase important factor when buying
= Growing interest in dairy substitutes

milk. Irish consumers are also

Grass-fed diet leads to higher quality milk o
willing to spend 20p/20c

extra for 2 litres of milk to
ensure that farmers are paid a
fair price. Highlighting links to
local suppliers and how much
of the purchase price of milk
goes directly to dairy farmers
will help milk brands and
supermarkets to demonstrate
that they are supporting local
producers.”

- James Wilson, Research
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Milk falling in Rol, increasing in NI
Irish consumers interested in alternative milk products
Grass-fed cows produce high quality milk

MARKET SIZE AND FORECAST
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Figure 19: Financial health of Irish consumers, NI, January 2018
and November 2018
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Hard Brexit a threat to Irish milk sector

Iceland boosts support for Irish milk producers

Grass-fed cows produce better quality milk
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COMPANIES AND BRANDS - WHAT YOU NEED TO KNOW

* Non-dairy milk sees strong growth in NPD activity
* Dairy and non-dairy milk producers turning to

environmentally friendly packaging

WHO’S INNOVATING?

» Plant-based milk alternatives surge in the last five years
Figure 21: New dairy and non-dairy milk product launches, by
sub-category, UK and Ireland, 2014-18

* Flavoured milk category sees falling NPD activity
Figure 22: New flavoured milk product launches, by top 10
flavours, UK and Ireland, 2014-18

« Ethical packaging claims dominate milk NPD
Figure 23: New dairy and non-dairy milk product launches, by
fop 10 claims, UK and Ireland, 2014-18

« Milk brands moving to more environmentally friendly
packaging
Figure 24: New dairy and non-dairy milk product launches, by
top 10 packaging materials, UK and Ireland, 2014-18

COMPANIES AND BRANDS
« Alpro

* Key facts

* Product portfolio

* Brand NPD

* Recent developments
e Arla Foods UK

* Key facts

* Product portfolio

* Brand NPD

* Recent developments
* Arrabawn

* Key facts

* Product portfolio

* Recent developments
. Connacht Gold

* Key facts

* Product portfolio

* Recent developments
¢ Dale Farm

* Key facts

* Product portfolio

* Recent developments

* Draynes Farm
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* Key facts

* Product portfolio

+ Glanbia

* Key facts

* Product portfolio

* Recent developments
« Kerry Group

* Key facts

* Product portfolio

* Recent developments
* LacPatrick

* Key facts

* Product portfolio

* Recent developments
¢ Ornua

* Key facts

* Product portfolio

* Recent developments
e Strathroy Dairy

* Key facts

* Product portfolio

THE CONSUMER - WHAT YOU NEED TO KNOW

« Standard cow’s milk remains the popular choice
» Chilled milk preferred by Irish consumers
* Milk preferences different in NI and Rol

 lIrish consumers prefer locally sourced milk

USAGE OF MILK AND DAIRY ALTERNATIVES

» Most consumers use standard cow’s milk
Figure 25: Types of dairy and non-dairy milk that consumers
have used or served in the last three months, NI and Rol,
November 2018

» Standard cow’s milk universally popular
Figure 26: Consumers who have used or served standard
cow’s milk in the last three months, by age, NI and Rol,
November 2018

* Non-dairy milks appeal to Irish women
Figure 27: Types of milk alternatives that consumers have used
or served in the last three months, NI, November 2018
Figure 28: Types of milk alternatives that consumers have used

or served in the last three months, Rol, November 2018
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USAGE OF CHILLED AND NON-CHILLED MILK

Irish consumers show a preference for chilled milk

Figure 29: Usage of chilled and non-chilled milk in the last
three months, NI and Rol, November 2018

Heavy internet users most likely to use UHT milk

Figure 30: Consumers who have used non-chilled milk (eg
UHT) in the last three months, by daily internet usage, NI and
Rol, November 2018

Chilled milk popular among Millennials

Figure 31: Consumers who have used chilled milk in the last

three months, by age, NI and Rol, November 2018

TYPE OF MILK USED

NI consumers prefer semi-skimmed milk, whole milk popular
in Rol

Figure 32: Types of milk that consumers have used in the last
three months, NI and Rol, November 2018

Semi-skimmed milk popular among women

Figure 33: Consumers who have used semi-skimmed milk in
the last three months, by gender and social class, NI and Rol,
November 2018

Parents show a strong preference for whole milk

Figure 34: Consumers who have used whole milk in the last
three months, by presence of children in the household, NI
and Rol, November 2018

HOW MUCH CONSUMERS ARE PREPARED TO SPEND ON MILK

Most Rol consumers willing to spend €2 or more on
standard cow’s milk

Figure 35: How much consumers would be willing to pay for a
two-litre container of standard white cow’s milk, Rol,
November 2018

Early Millennials most willing to pay €2 or more for milk
Figure 36: Consumers who are willing to spend €2 or more for
a two-litre container of standard white cow’s milk, Rol,
November 2018

NI consumers prepared to pay £1-1.49 for two litres of
standard cow’s milk

Figure 37: How much consumers would be willing to pay for a
two-litre container of standard white cow’s milk, NI,
November 2018

Lower income consumers willing to spend £1-1.49 on milk

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/920416/

Milk and Dairy Alternatives - Ireland - January 2019

Report Price: £1495 | $1995 | €1800

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Figure 38: Consumers who are willing fo spend between £
and £1.49 for a two-litre container of standard white cow’s

milk, by social class, NI, November 2018

ATTITUDES TOWARDS MILK AND DAIRY ALTERNATIVES

Milk considered important to a healthy diet

Figure 39: Agreement with statements relating tfo milk and
dairy alternatives, NI and Rol, November 2018

Locally sourced milk appeals to Irish men

Figure 40: Agreement with the statement ‘| prefer to buy milk
sourced from local farmers’, by gender, NI and Rol,
November 2018

Price affects where lower income consumers buy milk
Figure 41: Agreement with the statement ‘The price of milk
affects where | do my grocery shopping’, by household
income, NI, November 2018

Figure 42: Agreement with the statement ‘The price of milk
affects where | do my grocery shopping’, by household
income, Rol, November 2018

Women and ABCls drinking more non-dairy milk

Figure 43: Agreement with the statement ‘Health reasons
have caused me fo drink less milk and more dairy alternatives
in the last 12 months’, by gender, NI and Rol, November 2018

APPENDIX - DATA SOURCES, ABBREVIATIONS, AND
SUPPORTING INFORMATION

Data sources
Market size rationale
Generational cohort definitions

Abbreviations
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