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This report looks at the following areas:

- Hobbies to go pro on social media “Increasing awareness of the
* Healthy hobbies on wellbeing agenda health and wellbeing benefits
Some 90% of online adults take part in hobbies and interests, with reading of taking part in hobbies and
books/magazines, baking/cooking and home improvement proving most interests is set to be the next
popular. big driver of market growth.”

Constraints of fime and money are the biggest barriers to trying new hobbies — David Walmsley, Senior

and may also have an impact on information gathering and shopping habits, Leisure Analyst
which tend to be very narrow across the board.

However, social media continues to grow in value as a promotional platform,
while a strengthening public health focus on mental wellbeing could create
new opportunities to highlight the benefits that taking part in hobbies and
interests can offer in this regard.
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About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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