
This report looks at the following areas:

The ability to cook remains infinitely important to Irish consumers with the vast
majority cooking from scratch five or more times a week. However, there
remain a range of consumers across all age demographics who consider
ready meals and prepared foods as a helpful means in preparing the evening
meal, particularly during the week when consumers may find it difficult to cook
from scratch every night.

The rise of free-from diets is also shaping consumers’ purchasing habits and
dinner time solutions as well with more consumers seeking out gluten-free,
vegetarian and vegan foods for themselves or a member of their household.
However, it is a task happily catered to considering Irish consumers’ strong
views on the importance of a sit-down evening meal with friends and family.
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“Cooking from scratch
remains a weekly, if not daily
task, among Irish consumers
despite the increasing
investment into new product
development of prepared
foods. While it is becoming
more commonplace to skip
breakfast and reduce the time
spent during lunchtime, the
evening meal is sacred with
the majority of consumers
making time for a sit-down
meal.”
– Emma McGeown, Research
Analyst
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Figure 1: The types of evening meals consumers eat in a
typical week, NI and RoI, September 2019
Figure 2: Frequency consumers eat meals cooked from
scratch in a typical week, NI and RoI, September 2019

• Low-fat foods eaten by a fifth of Irish consumers
Figure 3: Types of free-from products bought for themselves
or others in the household to have as part of an evening
meal, NI and RoI, September 2019

• Irish consumers finding themselves lacking inspiration
Figure 4: Behaviours towards meal preparation and cooking,
NI and RoI, September 2019

• It is important to make time for dinner
Figure 5: Agreement with statements related to meal
preparation and food, NI and RoI, September 2019

• Food prices on the rise in the UK while prices decrease in
RoI

• Foodservice VAT returns to 13.5% in RoI
• Women more likely to be responsible for cooking
• Shifts in household sizes and age demographics offer

opportunities

• Food prices drop in RoI, while the UK is on the rise
Figure 6: Consumer price index of food, RoI, May 2017-July
2019
Figure 7: Consumer price index of food and beverages, NI,
May 2017-July 2019

OVERVIEW

EXECUTIVE SUMMARY

THE MARKET – WHAT YOU NEED TO KNOW

MARKET DRIVERS

Evening Meal Preferences - Ireland - October 2019

Report Price: £1495 | $1995 | €1800

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/920320/


• RoI VAT hike sees foodservice prices jump in 2019
Figure 8: Consumer price indices of restaurants, cafés, fast
food and takeout establishments, RoI, August 2017-July 2019
Figure 9: Consumer price indices of restaurants and cafés, NI,
August 2017-July 2019

• Scratch cooking frequency strong in IoI
Figure 10: Consumers who are mainly responsible for cooking/
preparing meals in the household, by gender, NI and RoI,
March 2018
Figure 11: Consumers who share responsibility for cooking/
preparing meals in the household, by gender, NI and RoI,
March 2018

• Ageing population could lead to greater usage of prepared
meals
Figure 12: Actual and projected population (%) for NI, by age,
2017 and 2041
Figure 13: Actual and projected population (%) for RoI, by
age, 2017 and 2046

• One-person homes on the rise
Figure 14: Actual and projected population (%) for NI, by
household size, 2016 and 2041
Figure 15: Estimated population of one-person households,
RoI, 2011 and 2016

• Ethical and environmental claims continue to rise
• Vegan and vegetarian claims surge in 2018
• Free-from trends prompt innovation

• Ethical claims lead innovation
Figure 16: New products launched in meals & meal centre,
side dish, and processed fish, poultry, meat & egg product, by
claims, UK & Ireland, 2014-19

• Flexitarian diets on the rise
Figure 17: New products launched in meals & meal centre,
side dish, and processed fish, poultry, meat & egg product, by
vegetarian and vegan claims, UK & Ireland, 2014-19
Figure 18: Consumers who adhere to select diets, NI and RoI,
2018 and 2019
Figure 19: Consumer agreement with the statement ‘Plant-
based vegetarian products (eg nuts, beans etc) are more
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WHO’S INNOVATING?
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appealing than products made with meat substitute’, NI and
RoI, June 2019

• Injecting fun into the vegan food space
• One in 10 Irish consumers avoid gluten

Figure 20: New products launched in meals & meal centre,
side dish, and processed fish, poultry, meat & egg product, by
gluten-free and dairy-free claims, UK & Ireland, 2014-19
Figure 21: Top five types of food/ingredients avoided
because they/a member of household has a confirmed or
suspected allergy/intolerance, NI and RoI, April 2017
Figure 22: Top five qualities Irish consumers would be
interested in seeing in new free-from food, NI and RoI, April
2017

• Most consumers scratch cook for evening meals
• Free-from foods eaten by four in 10 Irish consumers
• Most consumers cooking with whatever ingredients they

have at home
• The importance of a family meal isn’t lost on Irish consumers

• Irish consumers most likely to scratch cook
Figure 23: The types of evening meals consumers eat in a
typical week, NI and RoI, September 2019

• Half of RoI consumers scratch cooking five or more times a
week
Figure 24: Frequency consumers eat meals cooked from
scratch in a typical week, NI and RoI, September 2019
Figure 25: Top five reasons for cooking from scratch, NI and
RoI, March 2018

• NI consumers more likely to order in
Figure 26: Consumer who order a takeaway in a typical
week, by gender and age, NI and RoI, September 2019
Figure 27: Consumer agreement with statements related to
the night in, 2017 and 2019

• Eating in a restaurant done by one in 10 Irish consumers
Figure 28: Consumers who eat out in a typical week, by social
class, NI and RoI, September 2019
Figure 29: Activities done by consumers outside of the home
during weekend nights in the last month, NI and RoI, August
2016

THE CONSUMER – WHAT YOU NEED TO KNOW

EVENING MEAL PREPARATION
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• Low-fat products used by a fifth of Irish consumers
Figure 30: Types of free-from products bought for themselves
or others in the household to have as part of an evening
meal, NI and RoI, September 2019

• Growing obesity rates could be encouraging consumers to
buy low-fat products
Figure 31: Consumers who have bought low-fat products for
themselves or others in the household to have as part of an
evening meal, by gender, NI and RoI, September 2019

• As flexitarian diets continue, more seek out vegetarian
foods
Figure 32: Consumers who have bought vegetarian products
for themselves or others in the household to have as part of
an evening meal, by age, NI and RoI, September 2019

• Gluten-free foods on the rise
Figure 33: Consumers who have bought gluten-free products
for themselves or others in the household to have as part of
an evening meal, by gender, NI and RoI, September 2019

• Meal preparation typically consists of whatever ingredients
are at home
Figure 34: Behaviours towards meal preparation and
cooking, NI and RoI, September 2019

• Locally sourced ingredients important when meal prepping
Figure 35: Consumer agreement with the statement ‘I cook
with locally sourced ingredients when possible’, by age, NI
and RoI, September 2019

• Exotic dishes can be difficult to master
Figure 36: Consumer agreement with the statements ‘I enjoy
trying different cuisines’ and ‘I don't feel confident enough in
the kitchen to cook more exotic cuisines (eg Korean,
Lebanese)’, NI and RoI, September 2019
Figure 37: Consumer agreement with the statement ‘I don't
feel confident enough in the kitchen to cook more exotic
cuisines (eg Korean, Lebanese)’, by age, NI and RoI,
September 2019

• Social isolation becoming an issue at dinner time
Figure 38: Consumer agreement with the statement ‘I eat
most of my evening meals in front of the TV’, by living
arrangement, NI and RoI, September 2019

FREE-FROM REQUIREMENTS

BEHAVIOURS TOWARDS MEAL PREPARATION
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• Foods makes you happy
Figure 39: Agreement with statements related to meal
preparation and food, NI and RoI, September 2019

• Women more likely to see the merit in learning to cook
Figure 40: Consumer agreement with the statement ‘Learning
how to cook is important for developing a healthy attitude
towards food’, by gender, NI and RoI, September 2019
Figure 41: Consumer agreement with the statement ‘It is
important to make time for a proper evening meal’, by
gender, NI and RoI, September 2019

• Scratch cooking seen as ‘greener’
Figure 42: Consumer agreement with the statement ‘Cooking
from scratch is more environmentally friendly than using
prepared meals’, by age, NI and RoI, September 2019

• Restaurants should automatically offer leftovers
Figure 43: Consumer agreement with the statement
‘Restaurants should reduce food waste by automatically
offering your leftovers to take home’, by working status, NI and
RoI, September 2019

• Data sources
• Generational cohort definitions
• Abbreviations

ATTITUDES TOWARDS MEAL PREPARATIONS

APPENDIX – DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Evening Meal Preferences - Ireland - October 2019

Report Price: £1495 | $1995 | €1800

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/920320/


About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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